Alihh commercialism. | used to describe
nysell as a pawn of commercial advertising.
Whal can | say? I'm a product of the Bos.
I wani it. And | want it now. It's not anything
i'm particularly proud of per se; it's just a
Pact of my life. | don't even mind being direct
marketed to when | ask for it. I'm ultimately
ijulte lary. | feal it saves me loads of time
when I'm looking for what | want. It comes
direitly 1o me (complete with handy tear-off

wipons). All | had to do was fill out one of
ihose little postage paid postcards in a
biai, and | get a free pack of cigarettes imme-
llately! What a deal!
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I'm with Tim Moloney - if you don't like it,
't by into it | have, in fact, cancelled my
Aiihitedtuial Digest magazine subscription,
fuined aff my Toshiba TV, and read a Bantam
bk in front of a non-electric fireplace. It's
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with Medrich's Wiener thn# roast and
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Horizon's organic 2% milk out of my Betty
Boop coffee mug, with my cat curled up in my
lap. Life is good.
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| think it"s a little bit of both. Take this mag-
azine, for example. The Art Directors Club of
Houston wants to provide you - the Houston
creative community = with a publication that
is relevant to you and worthy of you. But we
need your help. We need your written and
graphic contributions for the content. We
need your events to put in our calendar. We
need your willingness to sponsor an issue.
We need your leedback on what you want to
se¢ in this publication. Shoot me a note at
slant_editorg@hotmail.com.

Stay tuned lor our next issue due out In
May. Fiona McGettigan's University of
Houston design class will be taking it on. If
you're looking for a summer intern, you might

t for you!



